PR % /P4 I S

KEPPLLRER LA EE 48

FRARERIAT, FH R E S A, A =qow P au/E=Ennit, v 7
M, B BRERT

¥ AR
5 R B8R/ 5/%7
T EERY RS 2yl L
TRy
PRAE 1= HEge
sAPHAE Pk LABLE L 3

BEAp M 1 (TSGR ¥ 4p M PRI

PARLFRRAERT a7, R e R FIT R wL0Y
SLIE S VAR AR

P TEFEBERLFF IS

R e

FRE L LFEDIFYE, RATRIE

E

BAFFRR AL, RAEIRE

oo iR R F I, LR f;z w0

<k
N

“EW? A JE & %&

e S %;s;ﬁ'a;ﬁ

RS R RAEHE § R

%Ewém@w%ﬁgm;

BpME s

# [ City & Guilds % # % 4 PR 7%

# [ City & Guilds & ¥4V &
AR S M L

B AR RRS WP TR

§HRE Tird Rl Fmfr
BFr13i%/A8 83 3%/4 6 "“%J"fﬁ

SRS EB A BHREEY £/ AR

B F R 0E A4

% B9 Kk A5

Ry 82 xS TR 24

B Rs g A At

R FT AR

<k
|

1,



B Ap ¥ 1T/ % 1)
¥ iE

5% 2

1. Kuo-Ning Liu & Clark Hu (2021, Dec). Critical Success Factors of Green Hotel
Investment in Taiwan. International Journal of Contemporary Hospitality
Management.

2. Kuo-Ning Liu, Clark Hu (2021, Oct). The incorporation of Mainland Chinese
tourists' experiences into the Taiwan hotel branding progress. Asia Pacific
Journal of Marketing and Logistics.

3. Kuo-Ning Liu, Clark Hu (2021, Apr). Investigating the Impacts of Hotel Brand
Experience on Brand Loyalty: The Mediating Role of Brand Positioning.
International Journal of Hospitality & Tourism Administration.

4. Kuo-Ning Liu, Clark Hu, Meng-Chen Lin, Tung-I Tsai, Qu Xiao (2020, Aug).
Brand knowledge and non-financial brand performance in the green restaurants:
Mediating effect of brand attitude. International Journal of Hospitality
Management.

5. Kuo-Ning Liu,Tung-I Tsai,Qu Xiao , Clark Hu (2020, Jun). The impact of
experience on brand loyalty: Mediating effect of images of Taiwan hotels.
Journal of China Tourism Research.

6. Hangun Song, Kuo-Ning Liu & Yu-Ting Huang (2016, Dec). Understanding
Mainland Chinese Tourists’ Motivation and Constraints of Visiting Taiwan.
Journal of China Tourism Research.

it g

1. Kuo-Ning Liu (2019, May). The study on the relationship between store back
ground music, customer affect and customer satisfaction -case study in coffee

shop. 2019 APacCHRIE Conference, & %.

2. Kuo-Ning Liu (2018, Nov). The Study of the Relationship between Brand
Attitude and non-Financial Brand Performance in the Green Restaurants. The
14th International Conference on Knowledge-based Economy and Global

Management, & &.

3. Kuo-Ning Liu (2018, May). The Mediating Effect of the Customer Affect on
the Relationship between Restaurant Physical Environment and Customer



Satisfaction-Case Study in Casual Restaurants. 2018 APacCHRIE Conference,

END

4. Kuo-Ning Liu (2017, May). The Mediating Effect of the Brand Attitude on the
Relationship between Brand Image and Non-Financial Brand Performance-

Case Study in the Green-Friendly Restaurants. 2017 APacChrie Conference, E[l

BEES.

5. Kuo-Ning Liu (2016, May). The Moderating Role of Waiting Time on the
Impact of Customer Emotion on Customer Satisfaction in the Casual

Restaurants. 14th APacCHRIE Conference, 4.

6. FIR® S55:F LAl ¥ % P (2018 £ 09 1) o il g vt PRI
5*?~%iﬁ§*W$ﬁﬁﬁ@’P{”r$ﬂﬁwiaM $LAE
BAR FEECAEANFEY T EE 340

7. FIR® - FRS ~ 2 FW R EFIQ0I8 £ 06 7)o @4 L

25 G h R E R ERAAEERE AR BTN ET
S S b 0 2018 B RELK E S ARTR - E S T BREAEE o AT
i )

8. T, FIRFQ017E 11 7)o % ¢ & oz S 9 G R 2 5

ﬁ&7w%ﬂﬁﬂo¥4 BB R TR R A F ARG R

FIRS RIFE EfEG FLE FH (2017 # 03 7)o BREEE Rk

:; BERLPBRZFY -UEFHELY Nféﬂt ° 2017 & 18 .k B 'R F2
g TR SBRAEARTF AL AFELATHE 0 S

10. 3% 7% & FIR®(2016 & 04 7 ) o FHp % 5@*—* RS S A
MR BRREEWE PR BP0 2 g BT e S B - 2016
TR ZEL *r@zz-*’“%ﬂk’ﬂﬁg R ol

y
E

N,

My
=

g

©
By 4@ .

$ZERAERAINFE ALY FHE [Rrhe e] @i
FAFESS AL ARSI WS SN LR LML AL
Ba¢ %k



